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1. ITosicHuTEeILHAS 3aNMUCKA
1.1. leap u 3aga4u JUCHUILIHHDBI
[lenb TUCHUIUIMHBL - CPOPMUPOBATH CHCTEMY 3HAHUI 00 YCTOWYMBOCTU B TOCTUHHYHOM JIEJe
KaK COBOKYITHOCTH BHJIOB JIEATEILHOCTH IO OPTaHU3AIMH IKCIUTyaTallil U OXPaHbl PEKPEallMOHHBIX
KOMILJIEKCOB MPHU UCIIOIB30BAaHUU UX B PA3IUYHBIX BUIAX TYPUCTCKO-PEKPEALIMOHHON JESTEIbHOCTH.
3amauy JUCLHHUILIMHEL:

03HAKOMHTh CTYJEHTOB C BAKHEHIIMMH TCHACHIMSIMHU PAa3BUTUS H TJI00ATBHBIMHU
npoOiemMaMu yenoBeuecTBa B Hadane X XI Beka;

O3HAKOMHUTH CTYJAEHTOB C OCHOBHBIMU METOJAMU SKCIUTyaTallMh U OXPaHbl PEKPEAMOHHBIX
pPECYpPCOB U HANPABJIECHUSIMHU UX UCIIOIb30BaHUA B YUPEKICHUIX TYPUCTCKON MHTYCTPHUU;
HU3YyYUTh NIEPCIIEKTUBHBIE HATTPABIICHHS IKOJIOTO-TYPUCTCKOU NIESITENHHOCTH;

HCCIIEIOBaTh OCOOCHHOCTH HKOJIOTMYECKOTO HCIOJB30BaHUS TYPUCTCKHX U KYpPOPTHBIX
TEPPUTOPUIL;

03HAKOMHTH CTYACHTOB C METOJIaMH MPOCKTUPOBAHUS KOMGPOPTHON OKPYKAIOWIEH CpPEIbI
Ha TYPUCTCKO-PEKPEAMOHHBIX TEPPUTOPHUSIX;

chopMUpoBaTh TpEACTaBiIeHUS 00 aJIMHHHUCTPATUBHO-TIPABOBBIX MEXaHHU3MaX OXPaHbI
OKPYXAaIOIIEH Cpeabl, UCIOIb3yEMBIX FOCYAApPCTBOM ISl IPUHYKACHUS XO3SMCTBYIOLIUX
CyOBEKTOB K COOIOICHUIO TPUPOTOOXPAHHBIX HOPM;

O3HAKOMHUTh CTYJICHTOB C MOHSTHEM «IKOJOTHYECKHN ayJIUT», U3YYUTh COBPEMEHHYIO

MIPAKTUKY M NEPCIIEKTUBBI BHEAPEHUS B TYPUCTCKYI0 HHAycTputo Poceuu. #

#

1.2. IlepevyeHb NJIAHNPYEMBIX Pe3yJbTATOB 00y4eHUsI N0 AUCHHUILINHE, COOTHECEHHBIX €
HHIHKATOPAMH /IOCTHKEHHMS KOMIeTeH Ml

Komnerennus
(Ko ¥ HAUMEHOBAHUE)

Nuaukaropsl
KOMIIeTeHIN I
(KoJ1 1 HAMMEHOBAHUE)

Pe3yabTaTrsl 00yueHus

VK-3 CrocobeH
OpPTraHHU30BHIBATH u
PYKOBOJIUTh pabotoit
KOMaHbl,  BBIpaOaThIBast
KOMAaHJIHY O CTpaTETHUIO
JUISt IOCTYKEHUS

MOCTaBJICHHOM 1IN

VK-3.1 BeipabatsiBaer
CTpPATErui0 KOMaHAHOMN
paboThl U HOA ee OCHOBE
OpraHu3yeT OTOOp YJICHOB
KOMAaH/IbI JJIs1 JOCTUKCHHUS
IOCTaBJICHHOHU LIEJIN

VK-3.2. Ilpu peanuzainuu
CBOCi posiu B COLIMATBLHOM
B3aUMOJICUCTBHUH U
KOMaHAHOH paboTe
YYUTBHIBAET OCOOEHHOCTHU
MOBE/ICHUS U UHTEPECHI
JIPYTHX YYaCTHUKOB

VK-3.3 Opranusyer u
KOPPEKTHPYET paboTy
YJIEHOB KOMaH/Ibl, B TOM
quciie Ha
OCHOBE
peLIECHUI

KOJIJICTHAJIBHBIX

3namu: ocHosvl opeanuzayuu pabomol
KOMAHObL, 8bIpAOAMbl8ast KOMAHOHYIO
cmpamez2uro 05l 00CIMUNCEHUSL
nocmasienHou yeuu

Ymemyw: peanuzosvieamo ceoro ponw 6
COYUATILHOM B3AUMOOEUCMBUL U
KOMAHOHOU pabome yuumuieaem
0COOEHHOCMU NOBeOeHUsl U UHMEPeChl
Opyaux y4acmuuKkos.

Brademu: nagvikamu peanruzayuu c60to
POJIb 8 COYUATLHOM 83AUMOOCICINEUU U
KOMAHOHOU pabome yuumuvleaem
0CcOOeHHOCMU NOBeOeHUs U UHMepechl
Opyaux y4acmuukos.

IIK-2 Criocoben
OpraHu30BaTh U
pEeaTM30BBIBATH TPOIIECC
yIpaBJICHUS

[1K-2.1. Ilpumensier
COBpPEMEHHBIE METOIbI U
TEXHOJIOTHH YIIPABIICHUS
JeSITEIbHOCTBIO

3uamu: ocnoswl Konyenyuu
20CMUHUYHO20 NPEeONnPUAMUS.,
paspabamuleams 3¢ pHexmusHyo
cmpame2uro u popmuposamas




eI TEILHOCTRIO
MPEIIPUSATHIA CHEPHI
TOCTENIPUUMCTBA U
00IIIECTBEHHOT'O
IIUTaHUS

TOCTUHUYHOTO
OpEaNpUATHS

AKMUBHYIO NOTUMUKY OYEHKU PUCKOS
npeonpusmus UHOYCmpuu
20CMenpuuUMcmed

Ymems: hopmuposamsv uoero
npoeKma, OpeaHu306bl8aNb
NPOEKMHYI0 0eamenbHOCHb.

Braoems: nasvixamu popmuposanus
udeu npoekma, opeanu3ayuu
NPOEKMHOU 0esIMeNbHOCMU HA OCHO8e
VAPABAEHUsL YCIMOUYUBbIM PA38UmMuUeM

[1K-2.2. [Ipumensier
COBpPEMEHHBIE TEXHOJIOTHH
OKa3aHMsI TOCTHHUYHBIX
YCIIyT, OTBEUYAIOIINX
TpeOoBaHUSAM NOTpeduTeNeH

3uamu: ocroswl Konyenyuu
20CMUHUYHO20 NPEeONnpUAmus.,
Ymemuw: ¢hopmuposams uoero
npoeKma, opeaHu306b18amMy
NPOEKMHYI0 0esmenbHOCHb.
Brademu: nagvikamu ¢popmuposanus
uoeu npoekma, OpeaHu3ayuu
NPOEKMHOU 0esimelbHOCmU

[IK -2.3 Haxoout u
OIICHUBACT HOBEIC
PBIHOYHBIE BO3MOYKHOCTH,
bopmynupyer Ou3HeC-HIeH,
CITOCOOCTBYIOIIIHE
Pa3BUTUIO TOCTUHUYHOTO
MIPEATPUSTHS

3uamo: mexnuKko-sKOHOMUYECKOe
0b0cHO8aNUe UHHOBAYUOHHBIX
NPOeKmo8 8 UHOYCmpuu
20CMenpUUMCMEa Ha PA3HbIX YPOGHAX
Ymemo: ocywecmenamos mexnuxo-
9KOHOMUYECKOe 0DOCHOBAHUE
NPOOYKMO8 UHOYCIMPUU
2ocmenpuumMcmea

Bnaoems: nagvikamu ocywecmeniams
MEXHUKO-3KOHOMUYecKoe 000CHOBaHUe
npOOYKmMos

1.3. MecTo AucUMIIMHBI B CTPYKTYPe 00pa30BaTeIbHOIi MPOrpaMMbl
JucuumnuHa (Modyas) «Yemotiuugoe pazgumue 20CMUHUYHO20 NPEONpUsmMus (Ha AHIULCKOM
A3bIKe)» OTHOCHUTCS K YacTH Y4eOHOro TIutaHa, (GopMupyemoi ydYacTHHKaMH O0pa3oBaTEIbHBIX

OTHOIIIEHU.

2. COURSE SYLLABUS
The total labor intensity of the course is 3 credits, 108 academic hours.

The structure of the course for full-time education

The scope of discipline in the form of contact work of students with teaching staff and (or)
persons involved in the implementation of the educational program on other conditions, during training
sessions:

Semester | Type of training session Number of
hours
4 Lectures 10
4 Seminars 20
Total: 30

The volume of the discipline (module) in the form of independent work of students is 78
academic hours (s).
Ne | Name of the discipline section
1 Trends and global problems in
social and environmental

Content
The growth of the population and the growth of human
needs, the acceleration of the processes of withdrawal




development in the 21% century

of the planet's resources. Reduction of reserves of
natural resources, degradation of the biosphere,
Anthropogenic pollution. Technical and natural
disasters. Reduction of areas suitable for human
habitation. Climate change, its warming and the
weakening of the ozone layer in the atmosphere.

UN Declaration 2000 (halving extreme poverty,
ensuring universal education, ensuring equality
between men and women, reducing the birth rate in
third world countries, reducing infant mortality,
reducing maternal mortality, combating AIDS,
tuberculosis, malaria, ensuring environmental
sustainability, prevention of environmental
degradation).

Factors leading to the degradation of the natural
environment. Reduction of biological diversity,
weakening of self-regulation processes in nature. The
relationship between economic growth and the
efficiency of natural resource use. The relationship
between the level of education and the birth rate.

The concept of sustainable development is a new model
of interaction between man and the biosphere.
Restrictions in the exploitation of biospheric resources,
the reduction of nature-intensive sectors of the
economy. Expanding the use of renewable natural
resources. Reducing the cost of non-renewable
resources (land, forestry, subsoil resources, etc.).

Sustainability, tourism and the
environment

Correlation between the concepts of "ecology",
"tourism" and "sustainability". The concept of
territorial recreational systems as demo-
anthropoecological systems.

Tourist and recreational potential of the territories. The
concept of recreational resources. The role of
recreational resources in the development of the
tourism and recreation industry. The role of these
resources in the development of the tourism industry.
The main components of recreational resources: natural
resources (landscapes, hunting and fishing grounds,
bioclimate, natural medicinal resources), historical and
cultural potential (historical cities, monuments of civil
and religious architecture, archeology, ethnography),
tourist infrastructure, recreational network, labor
resources.

Research methods of tourist and recreational resources:
identification, principles of assessment, conditions of
operation and protection. The degree of exploration of
tourist and recreational resources. Stocks, reliability,
capacity of recreational resources.

Types of natural recreational
resources, methods of their
research

Types of natural recreational resources. Qualitative and
quantitative assessment of resources. A comprehensive
methodology for assessing natural recreational
resources: a factor-integral assessment method.
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Approaches in the assessment of natural recreational
resources: technological (assessment of functional
suitability), physiological (assessment of the degree of
comfort), psychological (assessment of the aesthetic
qualities of the territory), economic approach
(assessment of the cost of resources). Ecological
significance of the assessment. The degree of study of
natural recreational resources in the modern world. The
specificity of the study of natural recreational resources
in Russia.

Climate and bioclimate. The
value of adaptation mechanisms
in the organization of tourist and
recreational activities

The concept of bioclimate and the main climate-
forming factors. Principles for assessing bioclimate
parameters: sparing, training, irritating modes of
bioclimate impact on the human body. The concept of
climatic and temporal adaptation of a person.
Medico-climatic assessment of meteorological regimes.
Assessment of comfortable and uncomfortable effects
on the human body: solar radiation regime (insolation
and ultraviolet), atmospheric circulation regime
(variability of weather and meteorological parameters),
wind, thermal regimes, humidity and precipitation
regimes. Seasonal changes in bioclimatic parameters.
Climatotherapy and climate prevention.

bioclimatic potential. The concept of the seasonal and
annual bioclimatic potential of the area. Bioclimatic
zoning of the territory according to the degree of
comfort. Bioclimatic conditions of various geographical
zones. local bioclimate. Concept, evaluation methods.
Microclimatic surveys and the significance of their
implementation in the territory of resort areas.
Microclimatic zoning of health resort territories.

Ecological tourism

Ecotourism: stages of development

Resources of ecological tourism. Recreational use of
protected areas. Perspective directions of eco-tourist
activity. Organization of eco-tourist activities in
protected natural areas. Resource inventory. Tourist
product of national parks. Advertising and marketing in
ecological tourism.

Geography of ecological tourism in Russia Geography
of ecological tourism in the world.

The phenomenon of ecological tourism. Definitions of
the concept of "ecological tourism". The main
characteristics of "hard" and "soft" tourism. Typology
of participants of ecological tours depending on their
motivation. The main types of ecological tours and
their goals. The trend of integrating sports, sports,
ethnographic, rural tourism into ecological. Reduced
forms of communication between tourists and nature.
Principles of organizing eco-sports and ethno-
ecological tours.

Urban sustainable tourism

Recreational system that is being formed in urbanized
areas. Zones of long and short-term rest. Resorts.
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tourism centers. PAs (recreational forests, natural
parks, wildlife sanctuaries, etc.). The community of
natural resources and functional-planning, transport,
engineering and other interconnections combined with
places of resettlement and among themselves. Issues of
planning and organization of recreational areas in urban
areas. Functions of architectural and urban planning
organizations. General plans for the development of
territories.

7 Prospects for domestic tourism in the light of the
globalization of the world economy: factors of
globalization of the international tourism business,
manifestation of the globalization of the service sector
Free economic zones in in the organization of domestic Russian tourism.
sustainable tourism Prospects for Russian domestic tourism

Special economic zones of tourist and recreational type.
Laws on tourist and recreational zones. Peculiarities of
tourist-recreational zones Tax privileges for
organizations. Problems of their design.

8 The history of the environmental audit. Environmental
audit in Russia. Practices of the environmental auditing
system in the Russian Federation. Ecological audit as
one of the activities in the field of environmental
protection. Companies providing eco-audit services.
Ecological audit Associations of federal and regional levels. Legislative
framework for environmental audit. Federal Law "On
Auditing" No. 119-FZ.

Ecological audit in the tourism industry in Russia. The
process of "greening" enterprises of the tourism
industry. Environmental audit procedure.

11 Final assessment examination

3. COURSE POLICIES

3.1 Grading system

Form of control Max. number of points
For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95-100 A
83 — 94 Excellent passed B
68 — 82 Good C




56 — 67

50-55

Acceptable

20-49

0-19

Unpublishable

FX

unpassed

3.1

Criteria for grading by course

Points/
ECTS
Scale

Course score

Criteria for evaluating learning outcomes in the cource

100-83/
AB

Excellent /
passed

Exhibited to the student, if he has deeply and firmly mastered the theoretical and
practical material, he can demonstrate this in the classroom and during the intermediate
certification.

The student exhaustively and logically expounds the educational material, knows how
to link theory with practice, copes with solving problems of a professional orientation
of a high level of complexity, and correctly substantiates the decisions made.

Freely oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
The competencies assigned to the discipline are formed at the “high” level.

82-68/

Good /
passed

Exhibited to the student if he knows the theoretical and practical material, competently
and essentially presents it in the classroom and during the intermediate certification,
without allowing significant inaccuracies.

The student correctly applies the theoretical provisions in solving practical problems of
a professional orientation of different levels of complexity, possesses the skills and
techniques necessary for this.

Sufficiently well oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

The competencies assigned to the discipline are formed at the “good” level.

67-50/
D.E

Acceptable /
passed

Exhibited to the student, if he knows the basic level of theoretical and practical
material, makes some mistakes when presenting it in the classroom and during the
intermediate certification.

The student experiences certain difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, possesses the basic skills and techniques necessary for this.

Demonstrates a sufficient level of knowledge of educational literature on the discipline.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

The competencies assigned to the discipline are formed at the “sufficient” level.

49-0/
F,FX

Unpublishabl
e / unpassed

Exposed to the student if he does not know the theoretical and practical material at the
basic level, makes gross mistakes in presenting it in the classroom and during the
intermediate certification.

The student experiences serious difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, does not possess the skills and techniques necessary for this.

Demonstrates fragmentary knowledge of educational literature on the discipline.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

Competences at the “sufficient” level, assigned to the discipline, have not been formed.

4. ASSESSMENT STRATEGIES AND METHODS

Assessment Questions:

1. Sustainable tourism: principles of construction.

2. Sustainability. Modern theory of sustainable development. Elements of sustainable business.
3. Classification of sustainable business development
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4. Requirements for a social contract in sustainable tourism

5. Quality of service as an element of sustainable tourism

6. Pollution, recycling, reuse: challenges for sustainable tourism

7. Corporate versus. Social sustainable tourism

8. Political and economic support for sustainable tourism

9. Reform and reshape the tourism business into sustainable patterns
10. Localization of sustainable practices

11. Regional, national and international practice of sustainable tourism development.
12. The function of the state in sustainable tourism

13. Typical problems of building a sustainable tourism business

14. System analysis of sustainable decision making

15. Principles for supporting sustainable tourism development

Topics of reports:

. Problems of modern tourism practice

. The tourism industry and its role in the modern economy.

. Ecosystems and tourism: interdependence

. Public and national interests in the field of sustainable development
. Problems of sustainable development in the legal field

. Sustainable development and tourism: mutually exclusive?

. Sustainable development policy

. Regional, national and international problems of sustainable tourism
. Case study: European sustainable tourism

10. Case study: sustainable tourism in Africa

11. Case study: sustainable tourism in Asia and the Pacific

12. Case study: sustainable tourism in South America

13. Case Study: Sustainable Tourism in North America

14. Event management in sustainable business

15. Sustainability versus greenwashing

16. Technologies of sustainable tourism practices

17. Economy and sustainability in tourism

18. Intercontinental problems of sustainable tourism

19. Opposition to politics

20. Digital economy and sustainable tourism

21. Decision making in the field of sustainable tourism

22. Management decision making in sustainable tourism

23. Innovation in sustainable tourism practices

24. Commercial potential of the sustainable tourism industry

25. Industrial and service aspects of a sustainable tourism business
26. Digital support for a sustainable tourism business

27. Problem analysis and crisis management in sustainable tourism
28. Efficiency vs Efficiency of Sustainable Tourism Practices

29. Cultural regional challenges to sustainable tourism

30. Assessment of sustainable practices in tourism

O 0 1IN DN K W —

Examples of proposed tasks:

Situation 1. Your company is moving office space from a popular city center to a more residential area
in order to be closer to the nearest tourist center located in your city. With the move, your office may
make some changes to the new office space to improve potential relationships with local residents.
Which of the options would you choose? Why?

a) soundproofing

b) General air conditioning in the reception area
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¢) Creation of free courses on the importance of the specified tourist destination

d) Installation of separate generators and solar panels

Situation 2: Your company is growing and you are exploring a new travel destination that could be
included in your product offerings. After a successful and promising interview with the local
authorities, you are on the verge of signing a contract with them; your gleeful anticipation is marred by
your secretary's printout of local social media messages from the indigenous population declaring the
proposed destination as their holy site to be defiled by tourists. What would you do in such a situation?
Situation 3. Your boss signed a contract with a new logistics company that promises environmentally
friendly and safe transportation for your customers. However, upon closer inspection, the cars, buses,
and small motor boats in this company's fleet are obsolete by environmental standards, burning too
much gasoline on every trip. Your company can terminate the contract, citing a violation of the agreed
conditions, without penalty. Your company also has enough funds to offer to sponsor a renewal of the
logistics company's car and bus fleets, which increases logistics costs for a while, but potentially
creates a strong business relationship and a return on investment after 5 years. Which option would
you choose? Do you have an alternative solution?

Situation 4: You partner with a local Chilean travel company that can provide hosts and guides for
your clients. Due to the inconsistency of companies' legal obligations to their workers, you may be
offering Chilean workers lower wages and benefits compared to what you offer workers in your
country. This will save your company a fairly significant amount of money right from the start.
Alternatively, you can offer the same pay and benefits, making your company a much more attractive
employer for local professionals. Which option would you choose?

Situation 5. Your company participates in an exhibition dedicated to modern tourism. This is not only
a networking event, but also a presentation of your achievements. Your boss wants to order materials
and gifts for various businessmen and businesswomen who may be there. However, the budget for the
fiscal year was completed without any additional expenditure. What would you do in such
circumstances?

Exam Sample tests:

Test 1

1. Management decision:

a. Part of a manager's daily life

b. A way to control business practices and ensure the functioning of employees within the framework
of corporate interests

in. The act of choosing an appropriate action that will contribute to the achievement of corporate goals
e. Central function of managers

e. All of the above

2. Sustainability is:

a. Making all human practices and actions environmentally sustainable

b. climate improvement

in. Business practices aimed at the equal development of multiple participants

e. Practices and methods to ensure the continued development of the business in the future

3. Collective decision-making is:

a. Make an educated guess

b. College-Level Industry Knowledge-Based Decision Making
in. Making a collective decision

e. Decision making based on multiple opinions

4. Business sustainability is:
a. Reduce, reuse and recycle business practices
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b. Use of eco materials and stationery
in. Endless income growth for business
e. Ensuring continuous ergonomic business growth

5. Sustainable decision making is:

a. Edge-oriented, structured, algorithmic
b. Optimum, efficient and rational

in. single level

e. Multilevel

e. Individual

f. team

gram. All of the above

6. The sustainable development of the tourism industry aims to:

a. Strategic Regional Development

b. Tactical Modernization of Business Practices

in. Improved crisis management

e. Providing advice to other enterprises seeking sustainable development
e. All of the above

7. Sustainable tourism plans for:

a. Short term goals

b. Long term goals

in. Medium term goals

e. Super-long-term goals (more than 20 years)
e. None

f. All of the above

8. Sustainable business practices include:

a. Local business support

b. Increasing nationalism in society

in. Developing economy at the regional and national levels
e. Creation of a new local community

9. Tourism sustainability works best with the following types of businesses:
a. Publicly funded private enterprises

b. State-funded, state-owned enterprises

in. Private enterprises financed from private sources

e. Private, national enterprises

e. All of the above

f. No one

10. Sustainable practice is based on:

a. Current scientific and professional information

b. Up-to-date information from social networks

in. Subjective data collected by a company or government
e. Alternative data collected by a company or government
e. Foreign data offered by private and/or public entities

5. COURSE MATERIALS



12

5.1 List of sources and literature
Sources
Obligatory
UNTWO: Sustainable Development for XXI Century [URL] :
https:// www.unwto.org/sustainable-development

JIOTIOTHATEILHBIC
EU Guidebook on Sustainable Tourism for Development [URL] : https://www.unwto.org/EU-
guidebook-on-sustainable-tourism-for-development

Literature

Obligatory

Shimova, O.S. Fundamentals of sustainable tourism: Textbook / Shimova O.S. - Moscow: NITs
INFRA-M, 2016. - 190 p. (Higher Education: Undergraduate) (Cover. KBS) ISBN 978-5-16-005291-
5. - Text : electronic. - URL: https://znanium.com/catalog/product/558464

Mankovskaya, ZV Ecology and business = Green Business: textbook. allowance / Z.V. Mankovskaya.
- M. : INFRA-M, 2018. - 144 p. — (Higher education: Bachelor's degree). - ISBN 978-5-16-006496-3.
- Text : electronic. - URL: https://znanium.com/catalog/product/960034

Shulgina, E. M. Basic Concepts in the Tourism Industry: textbook / E. M. Shulgina. - Tomsk: Tomsk
State University Publishing House, 2017. - 184 p. - ISBN 978-5-94621-635-7. - Text : electronic. -
URL: https://znanium.com/catalog/product/1681636

Zhulidov, S.B. The Travel and Tourism Industry: textbook. manual for university students studying in
the specialties of service 10000 and tourism 10200 / S.B. Zhulidov. - M. : UNITI-DANA, 2017. - 207
p. — (Series "Special English for universities, colleges"). - ISBN 978-5-238-01220-9. - Text :
electronic. - URL: https://znanium.com/catalog/product/1028623

Additional

Nartova, O. V. Energy services and competition policies under WTO law / Nartova O. - Moscow:
INFRA-M Publishing House, 2010. - 320 p. (Scientific Thought) ISBN 978-5-16-004604-4. - Text :
electronic. - URL: https://znanium.com/catalog/product/206174

Vilisova, A. V. Vilisov, V. INNOVATIONS AND SMALL BUSINESS CURRENT SITUATION
AND MODELING / Valery Ya. Vilisov, Anna V. Vilisova. - Moscow: Academus Publishing, 2015. -
248 p. - ISBN 978-1-4946-0003-7. - Text : electronic. - URL:
https://znanium.com/catalog/product/1071844

Boldyrev, V. M. Russian foliage and world organic-based energy sector in a contest of sustainable
civilization development / V. M. Boldyrev. - Text: electronic / Znanium.com. - 2019. - No. 1-12. -
ISBN 978-5-16-107881-5. - URL: https://znanium.com/catalog/product/1031751

Broslavsky, L.I. Ecology and environmental protection: laws and realities of the USA and Russia =
Ecology and Environment Protection: Laws and Practices USA and Russia: monograph / L.IL
Broslavsky. - Moscow: INFRA-M, 2018. - 317 p. — (Scientific thought). -
www.dx.doi.org/10.12737/541. - ISBN 978-5-16-006099-6. - Text : electronic. - URL:
https://znanium.com/catalog/product/923200

Makarova, E. L. Innovation management: textbook / E. L. Makarova; South Federal University. -
Rostov-on-Don; Taganrog: Publishing House of the Southern Federal University, 2018. - 121 p. -
ISBN 978-5-9275-3094-6. - Text : electronic. - URL: https://znanium.com/catalog/product/1088107
Zakharov, V.B. Tourism as Business: Proc. allowance for university students / V.B. Zakharov. - M. :
UNITI-DANA, 2017. - 207 p. - (Series "Special English for universities, colleges"). - ISBN 978-5-
238-00667-5. - Text : electronic. - URL: https://znanium.com/catalog/product/1028887

Firsova, S. P. Tourism and hospitality: a textbook / S. P. Firsova, Zh. O. Kuzminykh. - Yoshkar-Ola:
Volga State Technological University, 2018. - 90 p. - ISBN 978-5-8158-2024-1. - Text : electronic. -
URL: https://znanium.com/catalog/product/1871396
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5.2 List of resources of the information and telecommunications network "Internet'.
Scientific and practical journal Corporate imageology / Image and marketing of places -
http://www.ci-journal.ru/journal/01_marketing_mest
Nation Brands Index, 2009. -  http://www.simonanholt.com/Research/research-
introduction.aspx
Expert community in the field of territory branding - https://www.facebook.com/regionbrand
http://www.gks.ru - Official website of the Federal State Statistics Service of the Russian

Federation

National Electronic Library (NEB) www.rusneb.ru
ELibrary.ru Scientific electronic library www.elibrary.ru
Electronic library Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

5.3 Professional databases and reference systems
Access to professional databases: https://liber.rsuh.ru/ru/bases

Information reference systems:
1. Consultant Plus
2. Garant

6. Material and technical support of the course.
To provide the course, the material and technical base of the educational institution is used:
classrooms equipped with a computer and a projector for demonstrating educational materials.

Software composition:
1. Windows
2. Microsoft Office

7. MaTepuaJIbHO-TeXHHYECKOe o0ecneyeHne TUCHUIINHBI

B npouecce mpoBeaeHus JEKIIMOHHBIX, CEMUHAPCKUX U NMPAKTHUECKUX 3aHATHNA NMPUMEHSIOTCS
TEXHUYECKHE CPEJCTBa 0OyUeHUs, a UMEHHO MYJIbTUMEANKHOE 000pyIOBaHNE, BKIIOYAIOIIEE B CeOs
KOMIIBIOTEp (HOYTOYK) U MyJIbTUMEAHA MIPOEKTOP, MPOCHUPYIOLUi n300pakeHue (cnaipl) Ha SKpaH.

Kpome TexHHUECKMX CpPEICTB HCHONB3YETCS W TPUKIAIHOE MPOTPAaMMHOE OOECIIeYeHHE
(Microsoft Word u Power Point Bepcum He Hipke 2003 roma), mo3BoJsIOIIee JIEMOHCTPUPOBATH
JICKIIMOHHBIE MaTepUabI (CITalIbl) U 3aaHUsI K CEMHHAPAM.

AynutopuM JAis8 TPOBEICHUS 3aHATHHA JOJDKHBI OBITh O00OpYZOBaHbl Y4eOHOW JIOCKOM
(MHTEpaKTUBHOW Y4eOHOW JDOCKOW) M WHCTPYMEHTOM (MeJ WIIM MapKep) JJIsi HaHECCHUs PUCYHKOB,
CXEM M TEKCTa Ha JOCKY.

[lepeueHn TUIEH3UOHHOIO MPOIrPAMMHOI0 00eCIICYEHUS:
Nemn Haumenosanue I10 [IpousBogurens Cmoco6
/m pacmpocTpaHeHHs
(ruyensuonnoe unu
c80000HO
pacnpocmpaunsemoe)
1 Adobe Master Collection CS4 Adobe JIMLIEH3UOHHOE
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2 Microsoft Office 2010 Microsoft JIMLIEH3UOHHOE

3 Windows 7 Pro Microsoft JIULIEH3UOHHOE

4 AutoCAD 2010 Student Autodesk ¢BOOOIHO
pacipoCcTpaHseMoe

5 Archicad 21 Rus Student Graphisoft cBOOOIHO
pacipoCcTpaHseMoe

6 SPSS Statisctics 22 IBM JIMLIEH3UOHHOE

7 Microsoft Share Point 2010 Microsoft JIAIICH3UOHHOE

8 SPSS Statisctics 25 IBM JIMLIEH3UOHHOE

9 Microsoft Office 2013 Microsoft JIMLIEH3UOHHOE

10 | OC «Anbt OOpazoBanue» 8 000 «bazanst CIIO | nMIIEH3MOHHOE

11 Microsoft Office 2013 Microsoft JIMLIEH3UOHHOE

12 Windows 10 Pro Microsoft JIMIIEH3UOHHOE

13 | Kaspersky Endpoint Security Kaspersky JULCH3UOHHOE

14 Microsoft Office 2016 Microsoft JIMLIEH3UOHHOE

15 Visual Studio 2019 Microsoft JIMLIEH3UOHHOE

16 Adobe Creative Cloud Adobe JIMLIEH3UOHHOE

17 Zoom Zoom JIMIICH3UOHHOE

8. O0ecneuenune 00pa3oBaTeIbLHOI0 MPOLECCa IS JHI ¢ OTPAHNYEHHBIMH BO3MOKHOCTAMU
310POBbSI U HHBAJIH/I0B

B xome peanmuzanyy JUCHUTUIMHBI HCTOJB3YIOTCS CIEAYIONINE TOMOJHUTEIHHBIE METOJIbI
0o0yueHHsI, TEKYyILIero KOHTPOJIS YCIEBAEMOCTH W MPOMEKYTOUHOW aTTecTaluu OO0yd4aromuxcs B
3aBUCUMOCTH OT WX WHAMBHYaJTHHBIX 0COOCHHOCTEH:

® /Ul CJCTIBIX W CJIA0OBUISIIUX: JICKIUK O(GOPMIISIFOTCS B BHJIE AJICKTPOHHOTO JOKYMEHTA,
JIOCTYITHOTO C TOMOIIBI0 KOMIIBIOTEpPA CO CICIHATU3UPOBAHHBIM TPOTPAMMHBIM 00€CIICUCHHEM;
MUCHMEHHBIC 3a/IaHUSl BBHIMOJHSAIOTCS Ha KOMIBIOTEpE CO CHEIHATH3HMPOBAHHBIM TTPOTPAMMHBIM
06€CH6‘ICHI/I6M HJIn MOTyT 6LITI: 3aMCHCHBI YCTHBIM OTBCTOM; OGGCHG‘II/IBaGTCH WHIAWBUAYAJIBHOC
paBHOMepHOe ocBemieHue He MeHee 300 JIFOKC; AJisi BBIMOJIHEHHS 3aJaHUs MPH HEOOXOJUMOCTH
NpeaoCTaBIACTCA YBCIMYHUBAIOMICC YCTPOﬁCTBO; BO3MOXHO TakKX€ HCIOJIB30BAHUC CO6CTB€HHLIX
YBEIIMYHUBAIOIINX YCTPOUCTB; MUCHMEHHBIC 3a/IaHMs O(DOPMIISIFOTCS YBEITMYCHHBIM MPH(TOM; IK3aMeH
¥ 3a4€T MPOBOASATCS B YCTHOM ()OpPME MIIM BBITIOJIHSAIOTCS B MMCBbMEHHOM (hopMe Ha KOMIIbIOTEpE.

® JUIA TIIyXUuX MU cna6ocn1)1mamnx: JICKOIUHN O(i)OpMJ'I?IIOTCH B BHUAC JSJICKTPOHHOI'O AOKYMCHTA,
a100  TPENOCTAaBJIICTCS  3BYKOYCWIMBAIONIAS — ammaparypa WHAWBUAYAIBHOTO  TOJb30BAHUS;
MUCHMEHHBIC 33JaHUsl BBIMOMHSIOTCS HAa KOMITBIOTEpPE B THCHMEHHOH (opme; dK3aMeH M 3a4éT
MPOBOJISATCS B MUCHMEHHOM (hOpMe Ha KOMITBIOTEPE; BO3MOXKHO NIPOBEICHUE B (DOpME TECTHPOBAHUSI.

® JUIA JIUI[ C HAPYHICHUAMU OINIOPHO-ABUTATCIIBHOIO amrapara: JCKIUA O(I)OpM.HSIIOTCSI B BUIC
JIEKTPOHHOTO JIOKYMEHTa, JOCTYITHOIO C IIOMOIIBI0 KOMIBIOTEpPA CO  CHEMUATH3UPOBAHHBIM
NPOTPAaMMHBIM ~ 00ECIICUCHUEM; IHUCHhMEHHBIC 3aJIaHUsl  BBINOJHSIOTCS HAa  KOMIBIOTEpE CO
CHeHaIN3UPOBAaHHBIM MPOTPaMMHBIM O00ECIIEUEHUEM; dK3aMEH U 3a4€T MPOBOAATCS B YCTHOH opme
WJIN BBITIOJTHSIOTCS B MUCBMEHHOM (DOpMe Ha KOMIIbIOTEpE.

[Ipu HEOOXOIMMOCTH MPEAYCMATPUBAETCS YBEIMUEHUE BPEMEHH ISl IOATOTOBKHU OTBETA.

[Tporienypa mpoBeneHHUs MPOMEKYTOYHOW aTTECTAIlMM Ui OOYYaroOIIUXCs yCTaHABIMBACTCS C
y4€TOM MX MHIUBUAYAJbHBIX MCUXO0(pU3NUECKUX ocoOeHHOcTel. [IpoMexxyTouHas arrectalus MOXKET
MIPOBOJMTHCS B HECKOJILKO ATAIIOB.

[Ipy mnpoBeaeHMH MpoLENYpPhl OLIEHUBAHUS PE3YIbTaTOB OOYy4YEHHS IpeayCcMaTpUBaeTCs
UCTIOJIb30BAaHME TEXHUYECKHX CPEICTB, HEOOXOMUMBIX B CBS3HM C WHAWBUIYATbHBIMH OCOOCHHOCTSIMU
oOyvarommxcsi. OTH CpeAcTBA MOTYT OBITb TPEJOCTABIEHBl YHHUBEPCUTETOM, WJIM MOTYT
UCTIOJIb30BaThCsl COOCTBEHHBIC TEXHHUECKUE CPEIICTRA.

[IpoBenenue mporenypsl OLICHUBAHUS PE3YJIBTATOB OOYYEHHS JTOMYCKAETCs C HUCIOIh30BAHUEM
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JVICTaHITMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTHIA.

ObecneunBaeTcss AOCTYN K HH(GOpPMAIMOHHBIM U OubimorpaduyeckuM pecypcam B CETH
WuTepHeT U1 Kaxaoro odydatonierocs B popMax, alalTHPOBAHHBIX K OTPAHUYCHHSM HX 370POBbS U
BOCIIPUATHS UH(OpMAIHK:

e Uil CIENBIX W CHAa0OBUIAIIMX: B TMedaTHOW Qopme yBenudeHHbIM Mipudrom, B dopme
AIIEKTPOHHOTO IOKYMEHTa, B hopMe aynnodaiina.

® IS TIIyXUX U CIa0O0CIHBIIIANINX: B IEYaTHOH (opMe, B hopMe IIEKTPOHHOTO TOKYMEHTA.

e Ui O0YYAIOIIMXCS C HAPYIICHUSMH OTIOPHO-/IBUTATENIFHOTO allnapara: B Me4aTHOH ¢opme, B
(opmMe MEKTPOHHOTO JOKYMEHTa, B (hopMe ayanodaiina.

Y4eOHble ayIUTOpUU Il BCEX BHUJOB KOHTAKTHOH HM CaMOCTOSITEIBHON pabOThI, HaydHas
OMOIMOTEeKa W WHBIC TOMEMICHUS i1 OOyYEeHHS OCHAICHBI CHEIUATbHBIM O0OpYJAOBaHHEM |
y4eOHBIMH MECTaMH C TEXHHYECKUMHU CPEJICTBAMU O0yUCHUSI:

® J[JIs1 CJIETIBIX W CITA0OBUASIINX: YCTPOMCTBOM /I CKAHWPOBAHUS U YTEHHUS ¢ Kamepoil SARA
CE; nucnineem bpaiins PAC Mate 20; mpuaTtepom bpaiins EmBraille ViewPlus;

o Ui TIyXUX W CIa0OCHBIIIANINX: AaBTOMATH3UPOBAHHBIM pa0OYMM MECTOM Ui JIOACH C
HApYIICHHEM CIyXa U CIa0O0CIHbIIIANINX; aKyCTUIECKUH YCUIIUTENh U KOJIOHKH,

o UIsi OOYYarONIMXCS C HApPYNICHUSMH OIMOPHO-IBUTATEIHLHOTO armapaTa: TepeIBHKHBIMHU,
peryiupyeMbiMu dproHomudeckumu napramMmu CH-1; KOMIBIOTEpHOW TEXHUKON CO CHEIHalbHBIM
IPOTPaMMHBIM 00ECTICUCHHEM.

9. MeToanueckue MaTepuabl

9.1 IliiaHbI ceMMHAPCKHUX 3aHATHH

Tema 1. Baxknelnme TeHASHIINN Pa3BUTHUS U TJI00aTbHBIE TPOOJIEMBI B COIIMOAKOCHCTEME B Hadaie 21
BEKa

Bomnpocsr qyst o0cyxaenus:

1. Baxueiilue TEHACHIIMU Pa3BUTHUS U TNI0OANbHBIE MPOOIEMBI B COLIMOIKOCHCTEME B Hayale

XXI Beka
2. Opranuzanus 3K0JI0T0-TYPUCTCKON AEITETbHOCTH Ha OXPaHSEMbIX TPUPOIHBIX TEPPUTOPHSIX
3. Typucrtckuil mpoayKT HAMOHAJIBHBIX NapkoB. MHBeHTapu3anus pecypcoB. OmnpeneiaeHue u
(hopMUpOBaHHE TYPUCTCKOTO MPOAYKTa

4. TlepcrieKTHBHBIC HAPABJICHUS SKOJIOTO-TYPUCTCKON ACATEIBHOCTH

Crucox nuTeparypshi:
[Iumosa, O. C. OcHOBHI ycToiunBoro Typusma: YuedHoe nocodue / [llumona O.C. - Mocksa :HUIL]
NH®PA-M, 2016. - 190 c. (Bricmiee oopazoBanue: bakanaspuar) (O610xkka. KBC)ISBN 978-5-16-
005291-5. - Tekcr : anekrponnbiit. - URL: https://znanium.com/catalog/product/558464
ManbkoBckast, 3. B. Dxomorust u 6uzHec = Green Business : yue6. mocobwue / 3.B. MaHbKoBCKast. —
M. : UH®PA-M, 2018. — 144 c. — (Bsicmiee o6pa3oBanue: bakamaBpuar). - ISBN 978-5-16-006496-
3. - Tekcr : anextponnbiid. - URL: https://znanium.com/catalog/product/960034
[yneruna, E. M. Basic Concepts in the Tourism Industry : yaebnoe mocobue / E. M. lllynsruna. -
Tomck : M3paTenscTBO TOMCKOTO rocyrapcTBeHHOro yuuBepceurera, 2017. - 184 ¢. - ISBN 978-5-
94621-635-7. - Tekcer : anektponnsbIit. - URL: https://znanium.com/catalog/product/1681636
Kymunos, C.b. The Travel and Tourism Industry: y4e6. mocobue st CTyJICHTOB By30B,
oOyuatomuxcs 1o cnenuaabHocTsM cepuca 10000 u typusma 10200 / C.b. XKynunos. — M. :
IOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN
978-5-238-01220-9. - Texkct : anexTponusiid. - URL: https://znanium.com/catalog/product/1028623

Tema 2. CoOTHOILIEHUE MOHATUHN «3KOJIOTHS», KTYPU3M» U «yCTOWYUBOCTDH)
Bomnpocsr mist o0cyxneHust:

1. KakoBO COOTHOIIEHNE NOHATUN «PEKpPEALUsI» U KTYPU3IM»?

2. UYrto Takoe pekpearmoHHas cucteMa?
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3. YeM omIMYaeTCs TOHATHE «TEPPUTOPUANBbHAS PEKPEAlMOHHAS CHUCTEMa» OT «PEKpearuoHHas

cucrema»?
4. SlBnsercs 1M 4eIOBEK pEeKpeallMOHHON cucTeMo?
5. Yro Takoe peKkpealiOHHbIE peCypChI?

Crnucok nureparypsl:

[Iumosa, O. C. OcHOBBI ycToiunBoro Typusma: YuedHoe nocobue / [lllumona O.C. - Mocksa :HUI
NH®PA-M, 2016. - 190 c. (Beicuiee obpazoBanue: bakanaspuar) (O6moxka. KBC)ISBN 978-5-16-
005291-5. - Teker : anekrponHsbli. - URL: https://znanium.com/catalog/product/558464
MannbkoBckas, 3. B. Dxomnorus u 6uzaec = Green Business : yue6. mocodue / 3.B. ManbkoBcKast. —
M. : UH®PA-M, 2018. — 144 c. — (Bricmiee o6pa3zoBanue: bakanaspuar). - ISBN 978-5-16-006496-
3. - Tekcer : anextponnbiid. - URL: https://znanium.com/catalog/product/960034
lyneruna, E. M. Basic Concepts in the Tourism Industry : yueOnoe nocodue / E. M. Illynbruna. -
Tomck : M3narenscTBO ToMCKOro rocyaapcTBeHHOro ynusepcurera, 2017. - 184 c. - ISBN 978-5-
94621-635-7. - Tekcr : anekTpoHHbIi. - URL: https://znanium.com/catalog/product/1681636
Kymunos, C.B. The Travel and Tourism Industry: y4e6. mocobue 11t CTyIEHTOB BY30B,
oOyuatomuxcs o cnenuaabHocTsM cepuca 10000 u typusma 10200 / C.b. Kynunos. — M. :
IOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN
978-5-238-01220-9. - Tekcrt : anexktpoHHbIi. - URL: https://znanium.com/catalog/product/1028623

Tewma 3. [IpupoaHbie pekpealnoHHbIE PeCcypChl
Bompocsr yist 00Cy ) aeHUS
1. Kakoit u3 3TanoB ucclieJOBaH!Us TYPUCTCKUX PeCypcoB HEOOXOAMMO MPOBOAUTH B CaMOM Havaie?
2. Yrto BKJIIOYAIOT B c€0s MPUPOHBIE TYPUCTCKUE PECYPChI?
3. Tlo xakoif METOUKE OILICHUBAIOT MPUPOIHBIC PEKPEAlMOHHbIE (TYPUCTCKUE) peCypChl?
4. Kakoii croco0 OLIEHKH HPUPOJHBIX PEKPEALMOHHBIX (TYPUCTCKHX) PECYPCOB MMEET HECKOJIBKO

MOJIXO0/I0B (TEXHOJIOTHYECKHM, (PU3HOTOTHUECKHA, ICUXOIOTHUECKUMA, IKOHOMUYECKHIT)?

Crnucoxk nureparypsl:
[[Inmosa, O. C. OcHOBBI ycTOWUMBOTO Typu3Ma: YueoHoe mocodwue / [llumosa O.C. - Mocksa :HUIL]
NHOPA-M, 2016. - 190 c. (Beicuiee obpazoBanue: bakanaspuar) (O6moxka. KBC)ISBN 978-5-16-
005291-5. - Tekct : anektponnsbIi. - URL: https://znanium.com/catalog/product/558464
ManbkoBckas, 3. B. Dxonorust u 6usnec = Green Business : yue6. mocodue / 3.B. ManbkoBckas. —
M. : UHOPA-M, 2018. — 144 ¢. — (Bricmiee o6pa3oBanue: bakanaBpuar). - ISBN 978-5-16-006496-
3. - Tekcr : anekrponnbiit. - URL: https://znanium.com/catalog/product/960034
[lIynsruna, E. M. Basic Concepts in the Tourism Industry : yue6H0e moco6ue / E. M. lllynbruna. -
Tomck : M3narenscTBO TOMCKOro rocyaapcTBeHHOro ynusepcurera, 2017. - 184 ¢. - ISBN 978-5-
94621-635-7. - Tekcr : anexktponnsbIit. - URL: https://znanium.com/catalog/product/1681636
Kymunos, C.b. The Travel and Tourism Industry: y4e6. mocobue 1Jist CTyIEHTOB BY30B,
obyuaromuxcs no crenranbHocTsIM cepBuca 10000 u typusma 10200 / C.b. XKynumos. — M. :
FOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN
978-5-238-01220-9. - Tekcr : anexkTponnsiid. - URL: https://znanium.com/catalog/product/1028623

Tema 4. DKOJOTHUECKUN TYPU3M
Bomnpocs! 11t 06cysxaeHus:

1. B kxakux o0co00 OXpaHSeMbIX MPUPOIAHBIX TEPPUTOPUSIX HUMEIOTCS  IEPEUUCICHHBIC
(GYHKIIMOHATTFHBIC 30HBI: 30HA 3alOBEIHOTO PEKMMA; 30HA IKOJIOTUYECKOTO MOHUTOPHHIA; 30HA
HAYYHOTO MPOCBEILEHUS; 30Ha XO3IUCTBEHHOTO UCIIOJIb30BAHUS?

2. Ckonbko B Poccuu 3aroBeJTHUKOB (BIUIIUTE OTBET)?

3. Ckonbko B Poccny HanMOHANBHBIX MAPKOB (BIMIIIUTE OTBET)?

Cnucoxk nureparypsl:

[[Inmosa, O. C. OcHOBBI ycTOWUMBOTO Typu3Ma: YueoHoe nmocodwue / [llumosa O.C. - Mocksa :HUIL]

NHOPA-M, 2016. - 190 c. (Beicuiee obpazoBanue: bakanaspuar) (O6moxka. KBC)ISBN 978-5-16-

005291-5. - Tekct : anektponHsbIi. - URL: https://znanium.com/catalog/product/558464
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MannbkoBckas, 3. B. Dxomnorus u 6uzHec = Green Business : yue6. mocodue / 3.B. ManbkoBcKasi. —
M. : UHD®PA-M, 2018. — 144 c. — (Bsicmiee o6pa3zoBanue: bakanaspuar). - ISBN 978-5-16-006496-
3. - Tekcr : anextponnbiid. - URL: https://znanium.com/catalog/product/960034

Hlyneruna, E. M. Basic Concepts in the Tourism Industry : yueOnoe nocodue / E. M. Illynbruna. -
Tomck : M3narenscTBO ToMCKOro rocyaapcTBeHHOro ynusepcurera, 2017. - 184 c¢. - ISBN 978-5-
94621-635-7. - Tekcr : anekTpoHHbIi. - URL: https://znanium.com/catalog/product/1681636
Kymunos, C.B. The Travel and Tourism Industry: y4e6. mocodue 11t CTyIEHTOB BY30B,
oOyuatomuxcs o cnenuaabHocTsM cepuca 10000 u typusma 10200 / C.b. Kymunos. — M. :
IOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN
978-5-238-01220-9. - Tekcrt : anexktpoHHbIH. - URL: https://znanium.com/catalog/product/1028623

Tema 5. Opranuzanus Typu3Ma Ha ypOaHU3UPOBAHHBIX TEPPUTOPHUIX

Bormpocsr yist 00Cy ) aeHUS :

Kakas Teppuropus siBysieTcsi Hanbosee ypoanusupoBanHou B Poccun?

HazoBute kputepuii, o KOTopomMy KiacCU(PUIUPYIOT Topoaa?

KakoBa uncIIeHHOCTh HACEJICHUs B KPYITHEUIIIMX ropoax?

Cxoinbko B Poccun ropo10B ¢ HACEJIEHHEM CBBIIIE MAJUTHOHA YEJIOBEK (BIUIIUTE OTBET)?

HazoBute Tpu cambix kpynHbIx ropoaa Poccuu mocine Mocksbl u Cankt-IlerepOypra?

Kaky1o 0CHOBHYIO 1IeTTb TIPECIIEAYIOT HEJIEBbIE PETHOHATIBHBIE IPOTPAMMBI Pa3BUTHUS TypuU3Ma?
Crucox nuTeparypsbl:

[Iumosa, O. C. OcHOBHI ycToiunBOro Typu3ma: YueoHoe nocodue / [lllumona O.C. - Mocksa :HUIL]

NHO®OPA-M, 2016. - 190 c. (Boiciiee obpazoBanue: bakanaspuar) (O6noxka. KBC)ISBN 978-5-16-

005291-5. - Texct : anexktponnsbIil. - URL: https://znanium.com/catalog/product/558464

ManbkoBckas, 3. B. Dxomnorus u 6usnec = Green Business : yue6. nocodue / 3.B. ManbkoBckas. —

M. : UHOPA-M, 2018. — 144 ¢. — (Briciee oOpazoBanue: bakanaspuar). - ISBN 978-5-16-006496-

3. - Tekcrt : anextponHbIi. - URL: https://znanium.com/catalog/product/960034

[yneruna, E. M. Basic Concepts in the Tourism Industry : yaebnoe mocobue / E. M. lllynsruna. -

Tomck : M3paTenscTBO TOMCKOTO rocyrapcTBeHHOro yuuBepceurera, 2017. - 184 ¢. - ISBN 978-5-

94621-635-7. - Tekcer : anekrponnsbIi. - URL: https://znanium.com/catalog/product/1681636

Kymunos, C.b. The Travel and Tourism Industry: y4e6. mocobue mj1si CTyJICHTOB By30B,

oOydaromuxcs mo cnenuanbHocTsaM cepuca 10000 u typusma 10200 / C.b. XKymugos. — M. :

IOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN

978-5-238-01220-9. - Texkct : anexkTponnsiid. - URL: https://znanium.com/catalog/product/1028623

SIS

Tema 6. OcoOble PKOHOMUYECKHE 30HBI TYPUCTCKO-PEKpeainoHHoro Tumna B Poccun

Bomnpocsr qist o0cyxneHust:

1. Ckomnbko 00bekTOB BeemupHoro mpupognoro nHacneaus UNESCO umeercs B Poccuu (Brummre
OTBET)?

2. HazoBute o0bekThl BecemupHoro mpupognoro Hacineaus UNESCO, xoTopble pacronoXeHbl Ha
rpanuie Poccun u 1pyrux rocy1apcTs (BIUIINATE OTBET):

3. Kaxkoii 3 nepedrcieHHbIX MPUPOTHBIX MAPKOB SBISETCS COBMECTHBIM POCCUUCKO-aMEPUKAHCKUM?

CHnucok JIuTeparypsl:

[umosa, O. C. OcHOBHI ycToiunBoro Typusma: YuedHoe nocodue / [llumona O.C. - Mocksa :HUIL]

NH®PA-M, 2016. - 190 c. (Bricmiee oopazoBanue: bakanaspuar) (O610xkka. KBC)ISBN 978-5-16-

005291-5. - Tekcr : anekrponnbiit. - URL: https://znanium.com/catalog/product/558464

ManbkoBckast, 3. B. Dxomorust u 6uzHec = Green Business : yue6. mocobwue / 3.B. MaHbKOBCKast. —

M. : UH®PA-M, 2018. — 144 c. — (Bsicmiee o6pa3oBanue: bakanaBpuar). - ISBN 978-5-16-006496-

3. - Tekcr : anextponnbiid. - URL: https://znanium.com/catalog/product/960034

[yneruna, E. M. Basic Concepts in the Tourism Industry : yaebnoe mocobue / E. M. lllynsruna. -

Tomck : M3paTenscTBO TOMCKOTO rocyrapcTBeHHOro yHuBepceurera, 2017. - 184 ¢. - ISBN 978-5-

94621-635-7. - Tekcer : anekrponnsbIit. - URL: https://znanium.com/catalog/product/1681636
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Kymunos, C.B. The Travel and Tourism Industry: y4e6. mocobue 11t CTyIEHTOB BY30B,
oOyuatomuxcs o cnenuaabHocTsM cepuca 10000 u typusma 10200 / C.b. Kynunos. — M. :
IOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN
978-5-238-01220-9. - Tekcrt : anexktpoHHbIH. - URL: https://znanium.com/catalog/product/1028623

Tema 7. DKOHOMUKA M 3KOJIOTUS IPUPOIOTOIb30BAHUS
Bormpocsr 1yist 00Cy)aeHUS

1. DKOHOMMKA ¥ SKOJIOTHSl IPUPOIOTIOIB30BAHUS

2. Bujpl HEraTUBHOTO BO3/ICUCTBUS HA OKPYKAIOIIYIO CPEIy

3. Dkosorus yenoBeKa: NOHATHS, METObI, TPOOIeMbI

4. Bupeoskornorus. BnusHue BH3yalbHON (BUAMMOW) cpelpl Ha TCHUXHYECKOE M (PH3HYEcKOe

3JI0POBBE YEJIOBEKA.

Crnucok nureparypsi:
[Iumosa, O. C. OcHoBBI ycToiunBoro Typusma: YuedHoe nocobue / [lllumona O.C. - Mocksa :HUIL
NH®PA-M, 2016. - 190 c. (Beicuiee obpazoBanue: bakanaspuar) (O6moxka. KBC)ISBN 978-5-16-
005291-5. - Teker : anekrponHsbli. - URL: https://znanium.com/catalog/product/558464
MannkoBckas, 3. B. Dkonorus u 6uznec = Green Business : yue0. mocodue / 3.B. ManbkoBcKasi. —
M. : UH®PA-M, 2018. — 144 c. — (Bsicmiee o6pa3zoBanue: bakanaspuar). - ISBN 978-5-16-006496-
3. - Tekcer : anextponnbiid. - URL: https://znanium.com/catalog/product/960034
Hlyneruna, E. M. Basic Concepts in the Tourism Industry : yueOnoe nocodue / E. M. Illynbruna. -
Tomck : M3narenscTBO ToMCKOro rocyaapcTBeHHOro ynusepcurera, 2017. - 184 c¢. - ISBN 978-5-
94621-635-7. - Tekcr : anekTpoHHbIi. - URL: https://znanium.com/catalog/product/1681636
Kymunos, C.B. The Travel and Tourism Industry: y4e6. mocobue 11t CTyIEHTOB BY30B,
oOyuatomuxcs o cnenuaabHocTsM cepuca 10000 u typusma 10200 / C.b. Kynunos. — M. :
IOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN
978-5-238-01220-9. - Tekcrt : anexktpoHHbIi. - URL: https://znanium.com/catalog/product/1028623

Tema 8. DKOIOrHMUECKUN ayIUT: COBPEMEHHAs IPAKTUKA U MEPCIIEKTUBBI BHEIPEHUS B TYPUCTCKYIO
uHaycTpuro Poccun
Bompocsr qist o6cyxneHust:

1. AIMUHHCTPATHBHO-TIPABOBBIE MEXAHHM3MBI OXPAaHBI OKPYKAIOLIEH Cpebl, UCIOIb3yeMbIe
rOCyJapCTBOM  JJsl MPUHYKICHHUS  XO3SUCTBYIOLUIMX CYOBEKTOB K  COOJIOICHHUIO
MIPUPOJOO0XPAHHBIX HOPM

CHnucok JIuTeparypsl:
[umosa, O. C. OcHOBHI ycToiunBoro Typusma: YuedHoe nocodue / [llumona O.C. - Mocksa :HUIL]
NH®PA-M, 2016. - 190 c. (Bricmiee o6pazoBanue: bakanaspuat) (O6moxka. KBC)ISBN 978-5-16-
005291-5. - Tekcr : anekrponnbiit. - URL: https://znanium.com/catalog/product/558464
ManbkoBckast, 3. B. Dxomorust u 6uzHec = Green Business : yue6. mocobwue / 3.B. MaHbKkoBCKast. —
M. : UH®OPA-M, 2018. — 144 c. — (Bsicmiee o6pa3oBanue: bakanaBpuar). - ISBN 978-5-16-006496-
3. - Tekcr : anextponnbiid. - URL: https://znanium.com/catalog/product/960034
[yneruna, E. M. Basic Concepts in the Tourism Industry : yaebnoe mocobue / E. M. lllynsruna. -
Tomck : M3paTenscTBO TOMCKOTO rocyrapctBeHHOro yuuBepeurera, 2017. - 184 ¢. - ISBN 978-5-
94621-635-7. - Tekcer : anektponnsbIit. - URL: https://znanium.com/catalog/product/1681636
Kymunos, C.b. The Travel and Tourism Industry: y4e6. mocobue 1j1si CTyJIEHTOB By30B,
oOydaromuxcs mo cnenuanbHocTsaM cepBuca 10000 u typusma 10200 / C.b. XKymugos. — M. :
IOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN
978-5-238-01220-9. - Texkct : anexTponusiid. - URL: https://znanium.com/catalog/product/1028623

9.2 MeTroanuyeckue peKOMEHAAIMN M0 MOAT0TOBKE MUCbMEHHBIX PadoT
[IpakTHKa TOATOTOBKM NHCBbMEHHBIX paboOT TpeOyeT OT CTyJIeHTa WJIM MarucTpaHTa
BBITIOJTHEHHS CIEAYIONIEN JJOTHYECKOM MOCIEA0BATEIbHOCTH ICCTBUIA:
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* ocMbIciieHus BbIOpaHHOW (YTBEp)KIEHHOM) Tembl (mpobieMbl) U (OpMHUpPOBaHHE
COOTBETCTBYIOIIETO 3aMbICIIa;

* moucka u cbopa HHHOPMAIMOHHBIX U JJOKYMEHTAIBHBIX HCTOUHUKOB;

* cCTeMaTHU3allii MaTepUalioB U BRIPAOOTKH IJ1aHa PaboThI;

* HaIMCAHUS TCKCTa paOOTHI,

* pEedaKIUMOHHON 00paboTkM pykomucH, OQOPMIICHHS HAyYHO-CIIPABOYHOTO ammapara,
MIPIIOKEHUH, TUTYJIBHOTO JIUCTA.

[Tpu ocmbicaeHn: (OMpeAeeHuH 3aMbIciia MUCbMEHHOM pa0doThI), BAXKHO YSICHUTD:

- Kako¥ BHMJl TUCbMEHHOU pabOTHI TOTOBUTCS;

- KaKkoBa I1eJib paboThl, KaKhe OCHOBHAS U YaCTHBIC 33/Ia4M PEIIAIOTCS B XOJIE €€ BBHITOJIHEHUS;

- KyJla ipeicTaBisieTcs paboTa (IpermogaBaTeltto, K 3alUTe Ha CeMUHape, Ha Kadeapy);

- KaKo# CTpaBOYHBIN WU WIUTIOCTPATUBHBIN MaTepHrall AOKEH ObITh MPEICTaBIICH.

[Ipu momcke m cOope MarepuaioB CIEIyeT PYKOBOJICTBOBATHCS MPUHIMIIOM ONTHMAJIHHOTO
COOTHOIIIEHUS] KOTMYECTBA U KaueCTBa MCIOIb3yeMbIX UCTOYHUKOB, MOAOUPATh UX B 3aBUCUMOCTH OT
MIOCTABJICHHOMW IIEJTM ¥ OTBEJICHHOTO BPEMEHH.

[Tpu BbIGOpE OubIHOTpaduIecKoro ykazareass Ba)KHO MIOMHHUTH, YTO OHH JENATCA T10:

-TIeIISIM (Y4eTHO-pEeTUCTPAllMOHHEIE, nH(GOPMAIMOHHBIE, pEeKOMeHIaTeIbHbIE,
BCIIOMOTaTEeNbHBIC);

- cozeprkaHuio (o0mme, crienuaibHble, YHUBEpCAIbHBIC, OTPACIIEBEIC);

- BpeMEeHU u3JaHus (TEeKyIIHe, PeTPOCTIEKTUBHbBIE, TIEPCIIEKTUBHEIE);

- CTPYKType (CUCTEMaTHYECKHE, IPEIMETHBIC, XPOHOJIOTHUECKHUE);

- MECTy M3aHHUS.

B Hacrosimiee BpeMst yHUBEPCATLHBIMA HCTOYHUKAMH HH(DOPMAIIMH SIBJISTFOTCSI KOMITBIOTEPHBIC
0a3bl JaHHBIX.

OnpenenvBIINCh C TIOMOIIBI0 HAYYHOTO PYKOBOAMTENS C TEMOH W CTPYKTypod paboTHI,
CJelyeT OCYLIECTBUTH IPYIMIUPOBKY (Pa3pO3HEHHBIE JaHHBIE CBOAATCS B yAOOHBIC TaOIHIIBI, CXEMBI,
TE3WCHI U T.I.) U CUCTEMAaTHU3aIMIO (PaCIOIOKEHUE B OMPEICIICHHON MOCIEA0BATEIHHOCTH 110 YaCTsIM
paboThI) MaTEPHAIIOB.

PyOpukanus (neneHue) MObKHA OTBEYATh JIOTHUECKH COMOCTABHMBIM JJIEMEHTaM (IyHKTaM,
naparpadam, paszzuenam, riiaBam), OTPAXKAIOIIUM COACp)KaHUEe PaOOTHI.

Hamucanue Texcra pykomucu (Habop Ha 3JIEKTPOHHOM HOCHUTENE) — JIOCTATOYHO CIOXHAs
4acTh CaMOCTOSITENbHON paboThl. IlepenuchiBaHne W KOMOWIALMSA HEAOMYCTUMBI. TEKCT MUIIETCS
CaMOCTOSITEIILHO Ha OCHOBE TBOPUYECKOTO aHAIM3a OTOOPAaHHBIX MaTEPUAJIOB.

B 3aBepmatomieid cTaauu AOMHKHO OBITH 00ECIEYEHO €AMHCTBO CTHIIS M3JIOKEHUS, padoTa He
JOJI’KHA BOCTIPUHUMATHCS KaK COBOKYITHOCTHh OTIENBHBIX MarepuasioB (mHpopmanuu). Jns Ttoro,
yTOOBl CcAeNaTh paboTy 3aBEpLIEHHOW JIOTMYECKH, BO3MOXKHO HCIIOJIb30BAHME HEKOTOPBIX
TEXHHUYECKHUX TIPUEMOB: BBHIBOJIOB B KOHIIE TJIaB, BBOJHBIX U COCIUHSIONNX (Ppa3, «IOTqIepKUBAHUIY,
BBEJICHUS JIOMOJHUTENIbHBIX PYOpHUKAIIHA.

[IpoBepka opdorpaduu U MyHKTyaIUH SIBISETCS 003aTeIbHON YaCThIO BHITIOTHEHUS PAOOTHI.



